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MEDIA   

INFLUENCE   

ON  

TEENAGERS 

Music 
 

Support of the music industry and the 

individual artists and bands can be 

seen everywhere, one chest at a time. 

Music related or influenced fashion 

accounts for nearly a quarter of all 

clothing sales to teenagers ages 12 to 

19. However, clothing is just the be-

ginning of the influence. The reason 

I'm in a band is because of [my fa-

vorite band]," says James Hatter 

field of Greensboro, N.C. There are 

many teens like Hatter field who have 

allowed their favorite band or artist 

to influence their activities and inter-

ests. In addition, ask any successful 

band how they got started, and they 

are sure to mention someone who in-

fluenced them – another musical art-

ist. 

Stereotypes 

 

Unfortunately, most of the media you 

are exposed to do not show people in 

a realistic way. Characters on TV are 

often shown with unrealistic "perfect" 

bodies. Women are shown as too thin 

and men are shown with larger-than-

life muscles. Photographs in magazines 

or billboards are edited on the com-

puter to erase flaws and imperfec-

tions. Even if you know that what you 

see is not normal or not real, it can 

still impact you. 

 

Many teens want to be like the char-

acters they see on TV. Also, some 

forms of media do not show the real 

diversity of the world. According to 

Common Sense Media, 74 percent of 

the characters on TV are Caucasian, 

and 64 percent of video game      

characters are males. 



Advertising and Commercials 

 

Advertisements are everywhere — 

TV commercials, pop-up ads on the 

computer, magazines ads and bill-

boards — and they have a huge im-

pact on what people buy. Even 

though it is mostly adults who 

spend the money, commercials are 

often aimed at kids. If the adver-

tising for a product is successful, 

kids will ask their parents to buy 

the product. Marketers have obvi-

ously found success in advertising 

to kids: Some teens are able to 

buy the products they see adver-

tised on their own. 

School 

According to Common Sense Media, 

kids who watch a lot of TV have 

smaller vocabularies and lower test 

scores in school. Also, these kids do 

not read as well as kids who watch 

less TV. 

Another study shows that the people 

with the highest degrees watched 

less TV as kids and teenagers. A 

third study shows that different 

forms of media affect schoolwork 

differently: •Seventh-graders who 

had TVs in their bedrooms did worse 

on their schoolwork than their peers 

who did not have TVs in their bed-

room. •Seventh-graders with com-

puters in their bedrooms did better 

than their peers without computers in 

their bedrooms. The results apply to 

older kids as well. 

Obesity 

Did you know that if you watch more 

than two hours of TV each day, you 

have a higher chance of being obese 

when you grow up? If you are sitting in 

front of the TV or computer, you are 

probably not exercising. Getting enough 

exercise is key to staying healthy and 

preventing obesity. 

In general, people also tend to eat 

more when watching TV than sitting at 

the dinner table because the TV dis-

tracts them. People may be full but not 

realize it, or they might unconsciously 

eat more when they see a commercial 

for something that looks appetizing. 

Violence 

 

The media teaches kids that vio-

lence is acceptable. In video games, 

the way to beat an opponent is to 

punch, kick or knock him out. In 

some video games, you might even 

kill your opponent. In movies, the 

good guy wins when he violently de-

feats his enemy. 

A study showed that 4-year olds 

have a greater chance of being bul-

lies when they are older if they 

watch a lot of violent TV.  


