
We live in a society that 

depends on information 

and communication to 

keep moving in the 

right direction and do 

our daily activities like 

work, entertainment, 

health care, education, 

personal relationships, 

traveling and anything 

else that we have to do. 

In the last 50 years the 

media influence has 

grown exponentially with 

the advance of technolo-

gy, first there was the tel-

egraph then the radio 

the newspaper maga-

zines, television and now 

the Internet.  

Media 

influence 

On  

teenagers 

 Three out of four teens say 

‘TV shows and movies make 
it seem normal for teenagers 

to have sex.’ 

 Young teens (ages 13-15) 

rank entertainment media as 
the top source of infor-
mation about sexuality and 

sexual health 

 Four out of ten teenagers 

say they have gotten ideas 
for how to talk to their boy-
friends and girlfriends about 
sexual issues from the en-

tertainment media. 

 The American Psychological 

Association estimates that 
teens are exposed to 14,000 
sexual references & innuen-

dos per year on TV. 

 A recent report from the 

Center for Media & Public 
Affairs found music videos 
to contain more sex per mi-
nute than any competing 

media genre. 

 A study of 4,294 network 

television commercials 
found that nearly one in 4 
commercials includes some 
type of sexual attractiveness 

as a base for the message. 

 Young teens (13-15) indicate 

that a major source of sex 

education is from TV. 

According to Common 
Sense Media, kids who 
watch a lot of TV have 
smaller vocabularies and 
lower test scores in 
school. Also, these kids 
do not read as well as 
kids who watch less TV.  
 
Another study shows 
that the people with the 
highest degrees watched 
less TV as kids and teen-
agers. A third study 
shows that different 
forms of media affect 
schoolwork differently. 
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 In a recent survey by Teen 
People magazine, 27% of 
the girls felt that the media 
pressures them to have a 

perfect body. 

 

 A 1996 poll conducted by 
Saatchi and Saatchi found 
that ads made women fear 

being unattractive or old. 

 

 By the time a young per-
son is 17 years old, they 
have received over 
250,000 commercial mes-

sages through the media.  69% of girls in one study 
said that magazine models 
influence their idea of a 

perfect body shape. 

 

 Many males are becoming 
insecure about their physi-
cal appearance as adver-
tising and other media im-
ages raise the standard 
and idealize well-built 

men. 

 


