
MEDIA INFLUENCE ON 

TEENAGERS 

 

It Starts With Barbie 

Barbie-type dolls have often been 

blamed on playing a role in the develop-

ment of body-image problems and Eat-

ing Disorders. Not only do these dolls 

have fictionally proportioned, small 

body sizes, but they lean towards esca-

lating the belief that materialistic posses-

sions, beauty and thinness equate happi-

ness. do People  believe it helps to per-

petuate an ideal of materialism, beauty, 

and being thin as important elements to 

happiness in one's life.  

Stereotypes 

Unfortunately, most of the media you are 

exposed to do not show people in a real-

istic way. Characters on TV are often 

shown with unrealistic "perfect" bodies. 

Women are shown as too thin and men 

are shown with larger-than-life muscles. 

Photographs in magazines or billboards 

are edited on the computer to erase flaws 

and imperfections. Even if you know that 

what you see is not normal or not real, it 

can still impact you.  

 

Many teens want to be like the characters 

they see on TV. Also, some forms of me-

dia do not show the real diversity of the 

world. world.toSenseMdia, 74 percent of 

the characters on TV are Caucasian, and 

64 percent of video game characters are 

males  

Tips on Using Media Safely 

 

After reading all this, you might think 

that the media is scary. Your job is to 

learn how to safely use the media. 

 

Here are some tips to help you do that:  

 Separate media from meals. Do not 

eat in front of the TV. Turn the TV off and 

focus on the people around you. 

 Do not watch TV while doing home-

work. 

 Set aside a part of your day for no 

educational media, such as TV, and keep 

the rest of your day separate. Do not go 

over your limit. Common Sense Media 

suggests that you do not spend more 

than one or two hours in front of a screen 

— TV, computer and movies — each 

day. 

 Limit media in your room. Keep TVs 

and computers in common spaces, such 

as the family room or den. 

 Make sure visitors are aware of your 

family's media rules. For example, the 

babysitter should know when you and 

your siblings can use media. 



School 

According to Common Sense Media, 

kids who watch a lot of TV have small-

er vocabularies and lower test scores in 

school. Also, these kids do not read as 

well as kids who watch less TV. Anoth-

er study shows that the people with the 

highest degrees watched less TV as kids 

and teenagers. A third study shows that 

different forms of media affect schoolwork 

differently:  

 Third-graders who had TVs in their 

bedrooms did worse on their school-

work than their peers who did not have 

TVs in their bedroom. 

Third graders with computers in their 

bedrooms did better than their peers 

without computers in their bedrooms. 

Advertising and Commercials  

Advertisements are everywhere — TV 

commercials, pop-up ads on the comput-

er, magazines ads and billboards — and 

they have a huge impact on what peo-

ple buy. Even though it is mostly adults 

who spend the money, commercials are 

often aimed at kids. If the advertising for 

a product is successful, kids will ask 

their parents to buy the product.  

 

Marketers have obviously found success 

in advertising to kids: children ages 12 

and under convince their parents to 

spend more than $500 million a year. 

Some teens are able to buy the products 

they see advertised on their own.  

Violence 

The media teaches kids that violence is 

acceptable. In video games, the way to 

beat an opponent is to punch, kick or 

knock him out. In some video games, 

you might even kill your opponent. In 

movies, the good guy wins when he vi-

olently defeats his enemy.  

 

A study showed that 4-year olds have a 

greater chance of being bullies when 

they are older if they watch a lot of vio-

lent TV. Seeing violent behavior on TV 

or through other forms of media can also 

make teens act more violently.  

Society and Culture  

In addition to the media, part of the soci-

etal problems is a result of lack of edu-

cation. Girls and boys need to be aware 

of the changes their bodies go through 

during puberty and why, and as well, 

why they should feel proud of their bod-

ies no matter what size or shape.  

People in societal "pop-culture", wheth-

er consciously or subconsciously, per-

petuate the ideal of thinness through 

their conversations, judgments and teas-

ing of their peers and other family mem-

bers. The associate of shame with 

weight, as women tend to not want to 

disclose what they weigh, or do not 

want to be seen in "this bathing-suit" or 

"that pair of shorts" contributes to the 

sense that they should be ashamed of 

their body size.  


