
Media Influence on 
Teenagers 

 

 

 

A child’s body image 

develops as the result 

of many influences 

 A newborn begins 
immediately to explore 
what her body feels 
like and can do. This 
process continues her 
whole life. 

 A child’s body im-
age is influenced by 
how people around 
her react to her body 
and how she looks. 

for the “ideal body.” 

  

Popular media 

(television, movies, 

magazines, etc.) have, 

since World War II, in-

creasingly held up a 

thinner and thinner 

body (and now ever 

more physically fit) 

image as the ideal for 

women. The ideal 

man is also presented 

as trim, but muscular. 

Media’s Effect on 

Body Image.  



Whether or not exposure to media vio-

lence causes increased levels of aggres-

sion and violence in young people is the 

perennial question of media effects re-

search. Some experts, like University of 

Michigan professor L. Rowell Huesman, 

argue that fifty years of evidence show 

“that exposure to media violence caus-

es children to behave more aggressive-

ly and affects them as adults years lat-

er.” Others, like Jonathan Freedman of 

the University of Toronto, maintain 

that “the scientific evidence simply 

does not show that watching violence 

either produces violence in people, or 

desensitizes them to it.” 

Media Violence Media’s effect on girls’ 

body image and gender 

 

 

During childhood, adolescence, 
media exposure is part of a con-
stellation of sociocultural factors 
that promote a thinness schema 
for girls and the muscularity sche-
ma for boys. 

Mass Media And Adolescence: 
How Mass Media Influence 
Teens In Their Sexual Behavior 

Mass media plays a paramount 

role in today’s society, as it show-

ers over increasing numbers of 

people all around the world. Used 

to communicate news and events 

on a daily basis, mass media is de-

fined as those media that are de-

signed to be consumed by large 

audiences through the agencies 

of technology. Mass media caters 

to a diverse audience, ranging 

from children, to adolescents, to 

adults. Amongst said audiences, 

“Adolescents are vigorous users 

of the information broadcasted in 

media” (Werner-Wilson, Morris-

sey & Fitz harris, 2004). 


