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People all over the world use 

the media everyday. Whether 

it's using a computer, watch-

ing TV, reading a newspaper, 

talking on the phone or listen-

ing to the radio, media is a 

way to communicate. Through 

the media, you can find out 

about important news, listen 

to your favorite music or 

watch your favorite TV show. 

But there are also negative 

sides of the media that can be 

especially harmful to teens. 

What your child is watching is another 

consideration. Teens tend to watch tele-

vision programs with violence, sexual 

content and bad language, and nowa-

days, iPods and portable DVD players 

make TV shows and movies ubiquitous.  

Not only are kids seeing too much violence 

on television: During the time that they 

watch television, kids are exposed to a 

sexual reference every five minutes. And 

that isn’t necessarily even on shows you 

don’t want them to see. 

 



There are several negative media effects on 

teenagers as well. Media is responsible for 

creating ideals about body image, owing to 

which several teenagers (especially girls) 

suffer from inferiority complex and resort 

to unhealthy practices to lose weight and 

get skinny. One of the most positive effects 

of media today is the ease with which 

teenagers have learned to embrace technol-

ogy – be it the computers, Internet or the 

iPods. The teenagers have no phobia for 

technology.  

BODY IMAGE 

Young girls are being deluged by media images of 

skinny models: Eating disorders have grown 400% 

since 1970, 

In a recent survey by Teen People magazine, 27% of 

the girls felt that the media pressures them to 

have a perfect body.  

By the time a young person is 17 years old, they 

have received over 250,000 commercial messages 

through the media.  

69% of girls in one study said that magazine 

models influence their idea of a perfect body 

shape.  

Many males are becoming insecure about their 

physical appearance as advertising and other me-

dia images raise the standard and idealize well-

built men.  

 

VIOLENCE 

The Media scope National Television Violence Study 

found that children are:  

Learning aggressive attitudes and behaviors  

Becoming desensitized to real world violence  

Developing a fear of being victimized by violence 

Many of the programs that children watch send the 

message that a conflict always involves a winner 

and a loser.  

On television, perpetrators go unpunished 73% of 

the time. This gives the message that violence is a 

successful method of resolving conflicts. 
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