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MEDIA  

INFLUENCE 

ON 

TEENAGERS 

Media influence on 

teenagers … what’s 

happening with them, 

today? 

How does mass media 
influence young people? 

The media makes billions of 
dollars with the advertising 
they sell and that we are ex-
posed to. We buy what we are 
told to be good, after seeing 
thousands of advertisements, 
we make our buying decisions 
based on what we saw on TV, 
newspapers or magazines to 
be a product we can trust and 
also based on what everyone 
else that we know is buying 
and their decision are also 
based on the media. 



Use media safely: 

 

 

Separate media from meals. Do not eat 

in front of the TV. Turn the TV off and 

focus on the people around you.Do not 

watch TV while doing homework. 

 

Set aside a part of your day for non-

educational media, such as TV, and 

keep the rest of your day separate. Do 

not go over your limit.  

 

Common Sense Media suggests that you 

do not spend more than one or two 

hours in front of a screen — TV, com-

puter and movies — each day.Limit 

media in your room.  

 

Keep TVs and computers in common 

spaces, such as the family room or den. 

 

Make sure visitors are aware of your 

family's media rules. For example, the 

babysitter should know when you and 

your siblings can use media. 

 

Once your media limit is up, find an 

activity that exercises your brain or 

body. Spend one minute doing some-

thing mentally or physically active for 

each minute you are exposed to the 

media. 

 

When you see an advertisement, think 

about whom it is targeting, whether it 

is realistic, and what makes it appeal-

ing. 

 

Be able to separate fiction from reali-

ty in the media and use your judg-

ment. 

 

You have been around the media 

your entire life. You've had more me-

dia exposure than your parents had 

when they were growing up. Hopeful-

ly, after reading this article, you are 

more educated about how the media 

can affect your life.  

 

Use this knowledge to stay safe and 

healthy. Remember: Just because you 

are growing up in a world run by me-

dia does not mean you have to be one 

of the media's statistics! 

Media Influence  

on Teenagers 
This experiment investigat-
ed the effects of viewing 
films on suicide and violence 
on attitudes toward suicide. 
Non-suicidal university stu-
dents were assigned to one 
of three groups: One group 
was shown a film about sui-
cide, a second saw a film 
about violence, and the third 
saw a neutral film. Percep-
tions of the appropriateness 
of suicide and level of emo-
tional arousal were meas-
ured by a questionnaire ad-
ministered before and after 
the films were shown. Both 
the suicide and violent film 
groups showed increases in 
arousal scores after viewing 
the films. The results sug-
gest that arousal became 
linked to cognitions specific 
to film content as a result of 
viewing the films dealing 
with suicide and violence.  


